Shohreh Davoodi’s Rants and Raves: Politics, Comfort and Practical Picks
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Shohreh Davoodi’s latest Rants & Raves pairs celebration over Democratic gains in the 2026 US midterms with a warning that anti-trans politics remains a serious concern. The Substack writer also shares a handful of personal favourites, from pinch bowls to a travel cushion, making for a mix of advocacy, seasonal comfort and useful shopping ideas.
Essential Takeaways
A mixed election mood: Davoodi celebrates Democratic gains but says anti-trans messaging and restrictions on transgender young people remain troubling.
Colorado measures passed: Colorado Public Radio reports that two ballot measures concerning transgender minors passed in the state.
A call to act: Davoodi urges allies to challenge misinformation and points readers towards a guide and a holiday gift project.
Personal favourites: Her recommendations include Le Creuset pinch bowls, a Travlr seat cushion and Burst expanding floss.
A timely shopping tip: Davoodi suggests waiting for possible Black Friday and Cyber Monday discounts before buying.
The midterm celebrations come with a warning
Davoodi’s fourth Rants & Raves arrives after a gruelling stretch organising a nonprofit gala and helping launch a campaign. She welcomes Democratic gains in the 2026 midterms, but the celebration comes with a sharp note of caution: anti-trans campaigning has not gone away.
CBS News projected that Democrats had won control of the House, reporting gains across battleground districts. That result helps explain the optimism in Davoodi’s post, but it doesn’t erase her concern about the treatment of transgender people during the campaign.
Anti-trans advertising remained prominent
The Associated Press, in a report published by The Washington Post, estimated that Republican groups had spent $183 million on television advertising about transgender-related policies through 25 October. The figure is specifically an estimate for TV adverts by that date, rather than a total for all campaigning or media.
Davoodi’s post cites a higher spending figure, but the available reporting measures a different scope and period, so the numbers shouldn’t be treated as directly comparable. The Trans Data Initiative’s political spending page offers another way to explore the issue, while warning that its figures are partial and may fall below actual spending.
Colorado puts the tension in focus
The contrast between national election celebrations and local policy fights is especially clear in Colorado. Colorado Public Radio reports that voters passed two measures affecting transgender minors: one concerning participation in gendered school sports, the other concerning surgery for minors to alter sex characteristics.
Davoodi sees these results as part of a wider climate of scapegoating and misinformation. For readers trying to make sense of campaign spending, ballot measures and claims made about transgender people, the practical point is to check what each source actually covers. A TV-ad estimate, for example, isn’t a full account of every campaign message.
Allies are urged to speak up
Davoodi calls on allies to challenge anti-trans talking points and points readers towards The Peach Fuzz’s free pocket guide. Her suggested starting point is to understand where someone’s concerns come from, then offer alternative perspectives rather than letting misinformation pass unchallenged.
She also directs readers to Transanta, a holiday gift project supporting transgender young people. It’s a concrete way to turn concern into action, while her message to trans readers is one of solidarity and continued support.
The softer side: bowls, travel comfort and floss
After the political section, Davoodi turns to the cosy comforts of the season. Her favourites include Le Creuset Vancouver Pinch Bowls for cooking prep, a Travlr seat cushion that made flights more comfortable after a tailbone injury, and Burst expanding floss, which she says she now buys in refillable dispensers.
She also shares three songs and a Brandi Carlile cover of “Uninvited” that has stayed with her. These are personal recommendations, not universal must-haves, but the travel cushion is a particularly practical pick if long flights leave you uncomfortable.
A little patience may pay at the till
Davoodi suggests holding off on full-price purchases in early November, as some shops may run Black Friday or Cyber Monday promotions. It’s a sensible reminder to check prices before buying, especially if an item isn’t urgent.
The post also notes that shopping through her links may earn her a small commission. That disclosure is useful context if you’re considering any of her recommendations.
From election-night hope to small comforts for the colder months, Davoodi’s post makes room for both concern and care.
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https://shohrehdavoodi.substack.com/p/rants-and-raves-volume-four - Shohreh Davoodi’s fourth Rants & Raves post, published in November 2026, combines personal updates, political commentary and recommendations. The author describes finishing an exceptionally busy period at work, including organising a nonprofit’s annual gala and helping launch a campaign. She celebrates Democratic victories in the 2026 midterm elections, while explaining that her optimism is tempered by continuing hostility towards transgender people. The post criticises anti-trans campaign advertising, politicians who distance themselves from transgender communities, and ballot measures restricting transgender young people’s rights. Davoodi calls on allies to challenge misinformation and offers reassurance and solidarity to trans readers. She also points readers towards The Peach Fuzz’s guide to responding to anti-trans talking points and the Transanta holiday gift project for transgender young people. The lighter “Raves” section turns to seasonal comfort and personal favourites: three songs, Le Creuset pinch bowls, a Travlr seat cushion that helped on flights after a tailbone injury, Burst expanding floss and its refillable dispensers, and Brandi Carlile’s cover of “Uninvited”. Davoodi reminds readers that Black Friday and Cyber Monday discounts may make it worthwhile to delay purchases. She closes by inviting comments and emails, noting that shopping through her links may earn her a small commission, and listing ways to follow or support her work. The article therefore mixes memoir, advocacy, consumer recommendations and a warm invitation to connect.
https://www.cbsnews.com/live-updates/house-election-results-2026/ - CBS News’ live results coverage reports that Democrats won control of the US House of Representatives in the 2026 midterm elections, based on the network’s projections. The article describes a broad set of gains across battleground districts and states, including Texas, Pennsylvania, Michigan, Ohio, Colorado and North Carolina. It says Democrats entered the election with 214 seats and flipped more than 40 Republican-held districts, while noting that some races were still awaiting projections and vote counts. The coverage connects the result with voter concerns about the cost of living and reports that President Donald Trump’s approval rating was low in early exit polling. It also discusses the implications for the new Congress, including the likely end of Republican control of the House and the resulting limits on the president’s legislative agenda. The live page includes individual race updates, candidate victories and losses, and discussion of redistricting efforts in states such as Texas and Florida. These details provide reporting relevant to the article’s broad claim that Democrats won the House and to its celebratory reference to a “blue tsunami”. The CBS report focuses specifically on House results; it should not, by itself, be treated as verification of every claim about Senate control, state ballot measures or the wider political consequences described in the Substack post.
https://www.washingtonpost.com/politics/2026/10/28/transgender-ads-midterms-republicans-cultural-economic-issues/a7132fc6-d284-11f1-9931-2a41b76fc976_story.html - This Associated Press report, published by The Washington Post, examines Republican spending on television advertisements targeting transgender-related policies during the 2026 midterm campaign. It estimates that Republican groups spent $183 million on such advertising through 25 October, producing approximately 217,000 television spots. The report compares that amount with spending on similar advertising at the same point in the 2024 election cycle and describes the campaign as an effort to make a divisive cultural issue electorally influential while voters were concerned about prices and the economy. It identifies Texas as a major focus of spending and describes related advertisements in states including Ohio, Kansas, South Carolina, Iowa and Mississippi. The article also records that Democrats spent substantially less on transgender-related advertising, often in response to Republican attacks. Polling cited in the report suggests that relatively few registered voters considered transgender issues among the most important election concerns, while many more prioritised the economy and cost of living. The article offers concrete support for the Substack post’s general observation that anti-trans messaging featured prominently in the election campaign. Its reported figure is specifically an estimate of television advertising spending through a particular date; it does not verify a different total, an all-media spending estimate, or the claim that such advertising changed voters’ opinions.
https://www.cpr.org/2026/11/06/proposition-134-and-135-colorado-transgender-ballot-measures/ - Colorado Public Radio reports on the passage of two 2026 Colorado ballot measures affecting transgender minors. Proposition 134 concerns participation in gendered school sports, while Proposition 135 concerns surgery for minors undertaken for the purpose of altering sex characteristics. The article describes the measures as restrictions on transgender young people and explains that the campaigns turned them into a major state political issue. It includes the perspective of supporters and opponents, including LGBTQ+ advocacy organisations that said they would continue challenging restrictions and defending transgender Coloradans’ access to healthcare and participation in school activities. The report provides state-level context for the Substack author’s concern that, despite Democratic success nationally, some voters approved measures limiting transgender young people’s rights. Its scope is specifically Colorado and the two propositions identified; it does not establish that every state mentioned in the Substack post passed a similar measure or detail the full legal status and implementation of the propositions. The article is useful as reporting on election outcomes and the anticipated effects of the measures, while also conveying the concerns voiced by affected communities and advocates. It distinguishes the sports measure from the measure relating to surgery, so readers can see that the ballot initiatives addressed separate aspects of policy rather than one single, general restriction.
https://jamanetwork.com/journals/jamanetworkopen/fullarticle/2789423 - This peer-reviewed research article in JAMA Network Open examines mental health outcomes among transgender and non-binary young people receiving gender-affirming care. The study reports that, over the period examined, care was associated with improved well-being for participants, against a background of elevated mental health challenges, including self-harm and suicidal thoughts. The authors describe their findings as adding to evidence about the potential relationship between access to gender-affirming care and young people’s mental health. The research uses youth survey responses and presents its results as an association observed over a relatively short period, rather than proof that care alone determines an individual’s outcome. That distinction matters: the study does not substantiate every personal account or broad causal statement in the Substack post, and it does not mean that all transgender people have the same experience. It does, however, provide research context relevant to the author’s discussion of why affirming support and healthcare can matter to transgender young people. The paper also situates the results within existing disparities in mental health for transgender and non-binary youth. Readers looking for evidence should consult the study’s methods, sample, measured outcomes and limitations, rather than treating a single study as a complete account of care or of every young person’s needs.
https://transdatainitiative.org/money - The Trans Data Initiative’s Money page brings together data about political spending and organisations involved in anti-trans activity. It provides links to an archive of anti-trans political advertisements on Meta and Google from 2018 to 2025, a 2026 advertising tracker, national television spending totals, nonprofit tax filings and reported grants between organisations. The project explains that its television figures draw on data from the Wesleyan Media Project and AdImpact, and that the totals count advertisements for which a cost could be matched. It cautions that the figures are partial and may be lower than actual spending; its methodology and caveats are therefore important when comparing totals or interpreting campaign expenditure. The page’s 2026 tracker is described as being updated nightly and records online advertisements, including who paid for them and how much they cost where available. This resource supports the Substack article’s general concern about organised political messaging against transgender people, while helping readers explore the underlying data rather than relying only on an aggregate claim. The page does not itself verify the author’s exact figure for spending across all media or every election advertisement. It is a research resource with defined categories, data sources and limitations, not a comprehensive accounting of all political communications or spending.
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