Queer Pop Culture Gifts and Events Worth Knowing About
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Queer pop culture is getting a festive makeover, from a Dolly Parton holiday collectible to a Heated Rivalry board game and a vinyl celebrating Reba McEntire’s “I’m a Survivor”. Here are some of the week’s most conversation-starting finds, plus a look at what’s behind the products, campaigns and London festival news.
The holiday shelf gets a Dolly-sized star
A Dolly Parton plush is bringing a familiar country icon into Christmas décor. Her official website says “Dolly on the Holly” was created by CultureFly in partnership with the Dolly Parton Estate, with the doll dressed in a red holiday outfit and Santa hat.
It’s designed to sit on mantels, shelves and other festive displays, giving the classic seasonal shelf-sitter a country-music twist. If you’re considering it as a gift, the official announcement confirms the collectible and its festive look, but doesn’t verify the retailer price quoted elsewhere.
Mighty Hoopla turns ten with major headliners
London’s Mighty Hoopla is marking its tenth anniversary in 2027, with Robyn and The Pussycat Dolls among the headliners. The festival’s official website lists the dates as 5 and 6 June 2027 at Brockwell Park.
The event describes itself as an inclusive celebration that supports the LGBTQ+ community through its performers, production and audiences. That gives the anniversary more weight than a simple milestone: it’s also a chance to see how a festival built around bringing fans together has grown.
A Reba classic gets a fresh spin on vinyl
“I’m a Survivor” is getting a seven-inch vinyl release, and there’s more here than a single familiar recording. Reba McEntire’s official shop lists four versions: the original studio recording, the sitcom theme, an acoustic version and a remix by Lafemmebear.
The listing says the sitcom theme version is appearing on physical format for the first time. For listeners choosing between a standard digital replay and a keepsake, that detail gives the record a little extra appeal, while the remix makes the track list more than a nostalgia exercise.
Skate shoes with a discreet extra
Vans’ Skate Half Cab WaffleCup is built as skate footwear, not simply a style statement. The brand describes its WaffleCup construction as combining cupsole support and durability with the board feel and flexibility associated with vulcanised soles.
There’s also a hidden stash pocket in the tongue, alongside features including a breathable lining, rubber for grip and a cushioned footbed. If you’re eyeing them for everyday wear, check the product details for the colourway and price you want: the listing notes that these can vary.
Chad Michael Murray fronts SONIC’s holiday campaign
SONIC’s 2026 holiday campaign stars Chad Michael Murray in several small-town holiday-film roles, including a Christmas tree farmer and a local baker. Inspire Brands says the seasonal Santa Slush Float features merry cherry and sweet vanilla flavours, layered with vanilla soft serve and topped with a cherry.
The drink is part of a limited-time winter menu at participating US locations, while supplies last. The campaign leans into familiar festive-film territory, with Murray playing multiple characters; whether the drink’s name is a mouthful is a matter of taste.
Heated Rivalry brings romance to the board
Hasbro’s Monopoly Heated Rivalry edition draws on the hockey romance of Shane and Ilya, with themed locations, tokens and cards. The official listing says it’s designed for two to six players aged 17 and over, and is available for pre-order.
The listing also gives an estimated shipping date of around 1 June 2027, though estimates can change. If it’s going on a gift list, check Hasbro’s page for the latest availability and timing before making plans around its arrival.
A little pop-culture twist can make a seasonal gift or night in feel more personal.
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