Trixie Mattel and Katya Lead the Queer Podcast Boom
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Readers are being invited into Out's September/October 2026 Tech Issue, where Trixie Mattel and Katya Zamolodchikova embody a more connected, complicated queer media landscape. From podcast deals and live shows to dating-app safety and digital burnout, the issue asks how technology shapes LGBTQ+ culture, careers and everyday life.
Essential Takeaways
Cover stars: Trixie Mattel and Katya Zamolodchikova headline the new tech-focused issue.
Big podcast news: Their show, The Bald and the Beautiful, has secured a multi-year SiriusXM agreement.
Bigger than streaming: The pair's work now spans podcasts, social media, touring and live entertainment.
A useful warning: The issue also examines online dating, data privacy and the risks of artificial intelligence.
A timely reset: Readers are encouraged to enjoy queer culture while making room to switch off.
Why Trixie and Katya are the perfect cover stars
The strongest idea in Out's new issue is that queer media no longer lives in one place. A decade ago, a performer might have been defined by television, a club stage or a magazine cover. Today, audiences move between podcasts, social feeds, streaming platforms and live events almost without noticing the handover.
Trixie Mattel and Katya Zamolodchikova capture that shift unusually well. Their appeal isn't confined to drag television. It's conversational, chaotic and highly portable, which helps explain why The Bald and the Beautiful has become such a significant part of their shared career. SiriusXM's multi-year deal underlines that the podcast is no longer a side project for either performer. [2], [3]
Their friendship is just as important as their reach. The chemistry feels loose and spontaneous, but the business behind it is increasingly substantial. As The Pink Times reported, the pair have discussed ownership, creative control and the challenges of turning an entertaining partnership into a larger media operation. [3]
The podcast has become the new queer town square
Podcasts offer something traditional television rarely can: time. Hosts can wander, interrupt one another and let a joke breathe. That relaxed format suits Trixie and Katya, whose funniest moments often arrive through detours rather than polished punchlines.
The show's growth also reflects a wider appetite for queer voices that aren't forced into neat educational roles. Listeners may arrive for the comedy, then stay for the sense of familiarity. Newstimes' coverage of the podcast's Connecticut connections and audience appeal shows how a digital programme can still create a surprisingly local, communal feeling. [4]
That community is now spilling into physical spaces. The duo's live appearances, including their scheduled performance at New Jersey Performing Arts Center, show how online intimacy can translate into ticket sales, packed venues and a shared night out. The screen may be the entry point, but fans still want the warm, noisy experience of being in a room together. [6]
From drag television to a full media ecosystem
Trixie and Katya's route to the cover is part of a larger change in entertainment. Drag Race helped introduce them to a global audience, but social platforms and podcasts allowed them to shape the relationship directly, without waiting for a broadcaster to decide what came next.
That independence brings opportunities, but it also brings pressure. Creators have to manage production, promotion, contracts and audience expectations, often while appearing effortlessly casual. The Pink Times' discussion of their business era makes the point clearly: success can mean more control, but it can also mean more responsibility. [3]
Their expanding presence in live comedy and festival programming reinforces that point. Variety's reporting on Netflix Is a Joke's 2026 line-up places the pair within a broader comedy economy that now moves fluidly between streaming specials, podcasts and stages. For performers, the cleverest strategy may be less about choosing one lane and more about building a road system. [5]
Digital culture comes with a privacy bill
Out's Tech Issue isn't simply a celebration of shiny new platforms. It also asks what gets lost when every conversation, flirtation and creative experiment passes through a device. Dating apps, artificial intelligence and data collection can make life more convenient, but they can also leave people exposed in ways that aren't immediately obvious.
That warning feels especially relevant for LGBTQ+ users, who may already weigh privacy, identity and safety more carefully online. Practical habits still matter: check an app's location settings, avoid sharing personal details too quickly and be wary of profiles that push conversations off-platform at speed.
The old thrill of spotting someone nearby has become a much more complex experience. A digital grid can be useful, entertaining and even comforting, but it isn't a substitute for judgement. In this part of the issue, the advice is refreshingly simple: enjoy the connection, but keep control of the information you reveal. [7]
A tech issue that also tells readers to switch off
The most charming tension in the magazine is that it celebrates digital culture while making a case for escape. Alongside the podcast stars and online safety advice, the issue points readers towards theatre, fashion, travel, health and print itself.
That balance matters. Queer culture isn't only found in feeds and notifications; it also lives in Broadway seats, winter trips, new music, old-fashioned magazines and conversations that don't need to be recorded. The issue's wider features, from live performance to travel and style, offer plenty of alternatives to endless scrolling. [1]
In the end, Trixie and Katya represent both sides of the moment. They're proof that technology can help artists find enormous audiences, but their success also makes the case for real chemistry, shared laughter and showing up in person. Even the most online careers still need something human at the centre. [4], [6]
Put the phone down occasionally, but keep the good conversations going.
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