Best Pride Train Branding: How Lumo Is Putting LGBTQ+ Groups on Britain’s Rails
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Shoppers are spotting a splash of colour on platforms as Newcastle-based Lumo steps up support for Pride across England and Scotland, using a branded Pride train, digital billboards and donated ad space to amplify LGBTQ+ groups and events , and it matters because it helps communities feel seen and connected.
Essential Takeaways
Bold visibility: Lumo has launched a dedicated Pride train featuring artwork from partner LGBTQ+ organisations, creating a striking, mobile showcase.
Wider reach: Ocean Outdoor donated large-format screens in Newcastle city centre to extend campaign visibility beyond stations.
Broadcast boost: Lumo donated £1,000 to Gateshead’s Pride Radio, which is airing Newcastle Pride to listeners in 127 countries.
Practical support: The operator is helping with travel arrangements for headline artists and performers attending Newcastle Pride.
Inclusive credentials: Lumo was recently named Best Small Employer in Scotland, reflecting a company-wide commitment to inclusion.
A train that stops traffic , literally and figuratively
The Pride train is the clearest image from Lumo’s summer push, a crisp, colourful wrap that feels upbeat and intentional, not tokenistic. According to Lumo, the carriages carry artwork from the LGBTQ+ groups it supports, giving those organisations a moving billboard right along Britain’s east coast. That visual shows pride in a way that’s cheerful and unmissable , passengers and passers-by alike notice it.
This move didn’t come from nowhere. Lumo has been building community partnerships for months, and the train is a natural next step that brings those ties into public view. If you’re choosing when to travel, seeing a Pride-branded service might make a difference to how welcome you feel getting on board.
Digital billboards take the message into town
Lumo didn’t stop at trains. Ocean Outdoor has donated screen space in Newcastle city centre, so the campaign lives off-platform as well as on it. The big screens are good for grabbing attention , bright, moving visuals that cut through the usual retail noise. Ocean Outdoor’s involvement follows its own history of backing Pride events, so this felt like an easy match.
For event organisers and charities, this kind of donated media is gold: it reaches people who aren’t already looking for Pride listings and helps normalise seeing LGBTQ+ organisations in mainstream public spaces.
Radio crosses borders , and protects listeners
Lumo made a direct cash donation to Pride Radio in Gateshead, a station that broadcasts Newcastle Pride to listeners in 127 countries. That’s more than a neat statistic; Pride Radio reaches audiences in places where being LGBT+ is still criminalised, and in some cases dangerously so. Broadcasting the energy of a UK Pride event into those regions can be affirming for listeners who rarely hear open celebration of queer life.
Pride Radio’s CEO described the partnership as connecting the North East to the world. It’s a reminder that local acts of visibility can have global reach, and that transport companies can play a role beyond getting people from A to B.
Practical support for artists and community groups
Lumo is also helping with the nuts and bolts of Pride season: travel arrangements for headline artists and performers. That kind of practical backing matters a lot to smaller events and to performers who often juggle tight budgets. When a carrier offers discounted or organised travel, it reduces barriers to participation and helps line-ups be more diverse and sustainable.
For event planners, it’s worth asking transport partners early in the planning process; companies like Lumo may have packages, donated assets or discounts that make a real difference.
Why it matters , and what it signals for the future
The campaign sits within a wider cultural shift where businesses are expected to demonstrate genuine inclusion rather than surface-level support. Lumo’s recent accolade as Best Small Employer in Scotland suggests its Pride work is part of broader policies on staff and customer inclusion, not a one-off marketing stunt. Industry coverage and the company’s own reporting show a pattern of partnerships and activity across the region.
That doesn’t mean every scheme will land perfectly for every community, but it does set a useful bar: visibility, practical support and media reach. If more transport operators follow suit, Pride will feel less like a single weekend and more like an embedded civic habit.
It's a small change that can make every journey feel a little more welcoming.
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