Best Breakdown of the LGB Alliance Survey: What the Numbers Actually Show
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Shoppers of headlines noticed a bold claim this week after the LGB Alliance shared figures suggesting most lesbian, gay and bisexual people reject the LGBTQ+ umbrella , but the survey was sent only to the organisation’s own supporters, so the numbers don’t reflect the wider LGB population. Here’s what happened, why it matters, and how to read such polls.
Essential Takeaways
Sample limitation: The survey was emailed to 7,021 people connected to the LGB Alliance and analysed only those who said they supported the group, so the results reflect that audience, not all LGB people.
Big headline, narrow base: Among the final 1,709 self-identified LGB supporters, 94% said they felt uncomfortable with the LGBTQ+ umbrella and 87% disliked the term “queer.”
Timing and transparency: The research was conducted in May 2023 and the report itself states results “are not generalisable to the LGB population in the UK as a whole.”
Qualitative caution: Open responses were selectively presented and not formally coded, so emotional comments give colour but not systematic evidence.
Regulatory reaction: The survey’s promotion has drawn criticism online and scrutiny from watchdogs for presenting the figures without upfront context.
Why the big percentages went viral , and why they mislead
The LGB Alliance posted striking percentages that make a tidy headline: high discomfort with umbrella terms, and aversion to “queer.” That visual impact works , numbers travel fast on social feeds. But the organisation’s own report makes a crucial caveat: respondents were supporters, donors or attendees already connected to the group. So the figures tell you about that audience, not the whole LGB community.
Media outlets from PinkNews to others noted the same problem, and the fundraising regulator has also flagged issues when claims omit key limitations. If you saw the 94% stat and felt surprised, that’s understandable , but it’s a classic case of headline statistics outpacing the method.
How the survey was run , the mechanics matter
According to the report, the link was emailed to 7,021 people on the LGB Alliance list and drew 2,133 responses. The researchers then filtered out anyone who wasn’t a supporter or who didn’t identify as LGB, leaving 1,709 people. That screening explains why results skew heavily towards the organisation’s viewpoint: it deliberately surveyed people already aligned with its aims.
The questionnaire was carried out in May 2023, so it isn’t fresh fieldwork. The landing page made clear the exercise was designed to help the Alliance “advocate more effectively for the needs of LGB people,” which reveals an advocacy angle rather than neutral population research. When reading polls, always look for who was invited, when it was done, and whether responses were weighted to reflect a broader population.
What respondents actually said , selected comments, not a coded analysis
The report includes anonymous written replies where people described feeling subsumed by the broader movement or worried their rights are overlooked. Those passages are vivid and sometimes raw , they give a human texture to the numbers. But the research team did not formally code or statistically analyse these open-ended responses, instead choosing a selection to illustrate themes.
That matters because selective quotation can emphasise particular viewpoints. Qualitative snippets are valuable for insight, but they shouldn’t be treated as representative proof unless accompanied by systematic analysis. In short: the words illuminate some supporters’ feelings, but they can’t be extrapolated to all LGB people.
Why watchdogs and social media pushed back
Social media users and reporting outlets challenged the LGB Alliance for presenting the percentages without prominent qualification. Critics argued the group surveyed its own supporters and then framed the results as if they measured the broader community. The fundraising regulator has previously ruled on similar promotional issues, and outlets covering the story highlighted the gap between the headline and the sample.
This kind of pushback matters because it enforces transparency. When an organisation uses survey data to advocate, clear signposting about who was asked and what the findings actually represent is essential to public trust.
How to read surveys like this , quick practical tips
If a poll grabs you on social media, pause and check: who was surveyed, how were they recruited, what was the response rate, and were results weighted to match the population? Look for statements like “not generalisable” , they’re often the most important sentence in a report. For consumers of news, a simple rule is: the narrower the sample, the narrower the claim should be.
And for groups commissioning polls, it’s better to lead with the limitation than bury it , your credibility depends on it.
It's a small change in presentation that could make big differences to how people interpret these figures.
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