Best Spirits for Brighton Pride: Why Stoli’s UK Campaign Matters This Summer
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Shoppers are spotting bigger Pride displays this year as Stoli Vodka rolls out a UK-wide LGBTQ+ campaign around Brighton Pride 2026, bringing new flavoured launches, city activations and retail specials , and reminding bars, venues and shoppers why visibility and hospitality support still matter.
Essential Takeaways
Major launch: Stoli Halapeño makes its UK debut, paired with Stoli Ginger Beer as a new mixer for festival cocktails.
On-trade push: Branded bars, T‑shirts, coasters and shooter glasses will appear across Brighton venues, offering spicy serves like the Spicy Passion and Spicy Mary Shooter.
Retail presence: A limited-edition Cheers to Pride bottle will be stocked at major grocers including Tesco, Sainsbury’s, Waitrose and Morrisons.
Community focus: Stoli funds activations, VIP bars and collaborations with established LGBTQ+ venues, signalling continued investment in Pride beyond weekend visibility.
Festival fit: Expect Stoli across official festival sites, the St James’s Street Party and a Booker Brighton “By The Sea” install with deckchairs and parasols , very Brighton.
Stoli turns Brighton into a flavour playground
Brighton’s seafront energy is an ideal stage for a flavoured vodka that promises a little kick. Stoli Halapeño and a companion Ginger Beer are front and centre, lending a spicy, fizzy edge to festival cocktails that will smell bright and taste lively. According to the campaign announcement, the brand is using classic festival-friendly serves , think mule riffs and Bloody Mary twists , so bars can produce something seasonal and fun without complicated ingredients.
The rollout feels calculated: launches in on-trade give bartenders a new crowd-pleaser, while the ginger beer acts as a ready-made mixer. For festivalgoers, that means quicker service and consistent drinks across venues, from the main festival bars to pop-ups on St James’s Street.
Why this activation is more than promo
Stoli’s campaign isn’t just a product push: it’s an immersive hospitality programme with wholesale and retail elements woven in. The brand will operate the official cocktail bar at the VIP Pavilion in Preston Park and run a Brighton-wide hospitality programme, partnering with long-standing local venues. That kind of presence makes the activation feel like investment rather than a fly-by.
Marketing director Selene Cakmak Rathee frames the work as supporting both customers and hospitality partners. In practice, that should mean paid placements, staffed bars and cross-promotions that actually help venues , not just plaster logos on fences. For venue owners, that support can translate into extra footfall and a share of promotional budget during the busiest weekend of the summer.
Retail shelf theatre: limited bottles and seasonal displays
If you prefer your Pride shopping done in a quieter aisle, Stoli’s limited edition Cheers to Pride bottle will be visible in major supermarkets across the UK this summer. The campaign also includes a Booker Brighton activation , deckchairs, parasols and a floor-standing display unit , lending a seaside feel to the retail experience.
For shoppers, a branded bottle is an easy way to join the celebration at home, and for hosts it’s a neat conversation starter. If you see the special pack, consider it a low-effort, high-impact option for BBQs, post-parade parties or gifting to friends who collect Pride memorabilia.
How venues and patrons can make the most of it
Bars should plan a short, sharable menu around the two launches: a Stoli Mule using Ginger Beer and a spicy shooter or two built around Halapeño will cover most tastes and speed up service. Training staff on heat levels and garnish choices keeps drinks consistent, and having a low‑alcohol or non‑alcoholic alternative keeps inclusivity genuine.
Festivalgoers can watch for official Stoli bars if they want safer, faster serves and branded spaces. If you’re visiting local venues named in the campaign, expect special menus and possibly sponsored events , check venue socials in advance to avoid disappointment.
A wider trend: brands putting money into Pride activations
Stoli’s approach follows a broader pattern of spirit brands deepening Pride partnerships rather than running one-off ads. The brand’s past collaborations, including work with the Harvey Milk Foundation and other Pride events, show a shift toward sustained programmes that combine product, donations and visible support. For Brighton, a city with a long Pride history, that feels more fitting than a token gesture.
That said, consumers and community groups still measure value by follow-through: ongoing funding, credible partnerships with LGBTQ+ charities, and support for independent queer venues will be the real proof points when the confetti settles.
It's a small change that can make every celebratory sip feel a bit more thoughtful.
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