Best Pride Beauty Activations: How SM Beauty Turned Malls into a Celebration Space
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Shoppers are flocking to colourful pop-ups as SM Beauty’s So Much Pride campaign puts visibility, community, and product discovery centre stage , a week-long Pride Month celebration that mixed disco, drag, and beauty promos to show why inclusive retail still matters.
Essential Takeaways
Big in-mall presence: SM Beauty staged a week-long So Much Pride pop-up at SM North EDSA The Block, with brand booths, swatches, and selfies. 
Wide brand roster: Participating labels ranged from global names like Maybelline and Revlon to local favourites such as Happy Skin and Timephoria. 
Event highlights: Disco Proud night featured drag performances, creator panels, and live demos , lively, theatrical moments that felt celebratory and sincere. 
Ongoing commitment: SM Beauty says inclusion isn’t just for June; the brand aims to keep visibility and community-first experiences across its 79 stores. 
Why a mall pop-up still has punch for Pride shoppers
SM Beauty’s mall pop-up translated Pride energy into something tactile and immediate , think neon lights, tester stations and a steady low hum of excitement. Malls remain social places in the Philippines, and when a brand stages a colourful takeover it becomes a weekend plan as much as a shopping trip. Retail coverage from other outlets noted a similar trend: brands leaning into physical activations to create community moments. For customers, the reward is sensory , trying palettes, feeling textures, and taking a mirror selfie that looks like a memory. If you’re choosing whether to visit, go for the discovery and the people-watching.
Disco Proud: performance, personality and practical tips
The headline event, Disco Proud, mixed theatre and product talk: drag performances, runway comps and brand-led demos gave the programme theatrical lift. According to the organisers, hosts and participants, that blend of entertainment and education is deliberate , it keeps things joyful while letting brands demonstrate products in real time. If you attend similar events, bring a small bag for samples, charge your phone for content, and wear a base you don’t mind patch-testing. You’ll leave with ideas and, often, a few exclusive promo codes.
Brands, bargains and the beauty of discovering something new
One reason people queued up was the deals. The pop-up featured discounts across both international and indie labels, making it easy to trial brands you’d otherwise scroll past. That mix of established names and niche labels is smart merchandising: popular anchors draw crowds while smaller brands score discovery. Shoppers who care about cruelty-free, vegan or shade-inclusive ranges could ask staff for recommendations on the spot , it’s a far better way to compare textures and coverage than guessing from an online swatch.
Inclusion beyond June: promises and the marketing lens
SM Beauty’s leadership framed the event as more than a marketing stunt, emphasising ongoing support for LGBTQIA+ communities. Industry watchers have pointed out that corporate Pride must move past limited-time campaigns to meaningful, year-round policies and partnerships. The best activations combine visibility with action , training staff, stocking inclusive ranges, and supporting community groups. For customers, that means looking for consistency: are brands still talking and acting inclusively in the months after Pride? If yes, you’ve found a retailer doing the homework.
How to pick the best Pride beauty experience for you
Decide what you want first: performance and atmosphere, or sample-heavy, bargain-focused browsing. For a fun night out, seek events with live shows and creators; for product shopping, aim for weekday or early-morning slots to avoid crowds and spend time with brand reps. Also, follow local organisers and brand handles for pop-up times and exclusive drops. A quick DM can tell you if a product’s in stock or whether there’ll be shade-matching available on-site.
It’s a small change that can make every beauty moment feel more visible and more personal.
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