Best Pride Campaigns: How ShoutOut’s “Written in the Stars” Puts Zodiac Fun to Work for Inclusion
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Shoppers and supporters are turning to playful art this Pride: Dublin charity ShoutOut has launched Written in the Stars, a zodiac-inspired campaign featuring Sarah Moloney’s illustrations, free digital templates and merch to help celebrate identity, raise funds and spark conversations across Ireland.
Essential Takeaways
Campaign concept: ShoutOut’s Written in the Stars links zodiac traits to qualities like courage, creativity and resilience, encouraging reflection and sharing.
Creative touch: Original illustrations by Dublin artist Sarah Moloney give the project a vivid, contemporary look that’s easy to share.
How to join: Visit the ShoutOut website to find your sign, download a free template and post with #WrittenInTheStars.
Merch and impact: T-shirts, prints and postcards are on sale, with proceeds supporting ShoutOut’s inclusion work in schools and communities.
Feel and tone: The artwork is bright, playful and affirming , it’s the sort of thing that looks good online and feels good to give.
Why a zodiac theme works for Pride this year
There’s an immediate, comforting familiarity to zodiac signs , they’re small, fun identity anchors that people already love to talk about. ShoutOut taps into that friendly energy, using traits linked to the 12 signs as a gentle way to name qualities people can recognise and celebrate. The result feels warm and accessible rather than didactic.
The campaign’s visuals matter as much as the idea. Sarah Moloney’s illustrations bring a contemporary, tactile look that’s designed to pop on social feeds and on a mantelpiece alike. For anyone wanting to support Pride without a big public statement, downloading a template or buying a print is an easy, stylish move.
How the project connects to ShoutOut’s wider mission
ShoutOut has long worked with schools, workplaces and communities across Ireland to normalise inclusion and build allyship. According to the organisation, every conversation that helps someone feel more confident contributes to a more inclusive Ireland , and this campaign is another tool to start those conversations.
By framing identity through positive traits , creativity, sensitivity, resilience , Written in the Stars aligns with ShoutOut’s practical education work while offering a lighter, creative outlet for reflection. It’s advocacy that’s low-friction and high-feel.
Practical ways to take part (and make it meaningful)
Start by visiting the ShoutOut site to find your sign and grab the free digital template. Fill it in with words or doodles about what makes you shine, then share on social media with #WrittenInTheStars. If you’re an educator or group leader, consider using the templates in a classroom activity to prompt discussion about strengths and respect.
If you prefer to support financially, the zodiac merch , t-shirts, prints and postcards , is a simple way to give while getting something charming in return. Wear a shirt, put a print on your wall, or gift a postcard to someone whose qualities you admire.
Design, merch and fundraising: the nice triangle
Design-led campaigns sell and fundraise better because they create things people want to keep. The Sarah Moloney pieces are small, well-considered objects for everyday life, and that helps turn casual interest into tangible support for ShoutOut’s programmes.
Merch proceeds go back to the charity’s work creating safe, inclusive spaces for LGBTQ+ youth in schools and communities. So the campaign isn’t just about visibility , it’s also about sustaining services that matter day to day.
What this means for community conversations post-Pride
A project like Written in the Stars makes it easy for people to express identity without pressure, and that can change the tone of conversations in subtle ways. When someone posts a cheerful zodiac card about bravery or joy, it invites curiosity rather than confrontation.
Longer term, small creative campaigns help normalise inclusive conversations in classrooms, offices and families. That’s the kind of quiet, steady progress ShoutOut aims for , art that starts a chat and help that follows.
It's a small, colourful step that helps people feel seen and supports work that keeps schools and communities safer.
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