Best Cannes Lions Moments: Teletubbies, Pride and Pop Hits on the Beach
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Shoppers and festival-goers spotted familiar childhood figures turning a Cannes Lions beach party into a Pride celebration, where colourful costumes, drag performances and a surprise Teletubbies dance proved that creativity at the festival can be playful, inclusive and unafraid to make a scene.
Essential Takeaways
Unexpected headline act: Iconic Teletubbies appeared at a Canva-hosted beach Pride event during Cannes Lions, drawing cheerful reactions and selfies.
Vivid atmosphere: The party mixed drag performances, pop anthems, glitter face paint and frozen alcohol treats for a lively, sensory experience.
Message of inclusivity: Organisers framed the event as a pro-LGBTQ+ celebration tied to creativity and diversity in advertising.
Nostalgic energy: Performances blended childhood nostalgia with clubby, contemporary pop , think bright costumes and a Britney Spears singalong.
Brand and talent mix: The gathering reflected Cannes Lions’ mix of platforms, personalities and marketing experiments during festival week.
A playful headline act , why the Teletubbies stole the night
The most talked-about moment of the beach party came when four oversized, familiar figures bounded on stage, bringing a warm, nostalgic buzz to a sunset crowd. The characters’ bright colours and silly choreography landed exactly as intended , feel-good and slightly surreal , and encouraged a lot of phone-camera wielding from people eager for selfies. According to festival reports, the appearance was part of a wider campaign tied to the characters’ anniversary and a children’s media company partnership.
How the party blended Pride, pop and production
Organisers curated a mix of drag performers, pop playlists and immersive touches like glitter stations and frozen cocktails to keep the energy high. Industry commentators noted the event’s clear positioning as both a Pride celebration and a brand moment, underlining how experiential marketing at Cannes often fuses entertainment with purpose. For guests, it felt less like a corporate reception and more like a seaside club night with theatrical flourishes.
Why brands lean into visible inclusivity at Cannes Lions
Cannes Lions is where creative industries test big ideas in public, and this party leaned into that idea by foregrounding LGBTQ+ themes alongside mainstream entertainment. Event planners and brand reps have been emphasising diversity initiatives in recent years, and a high‑profile beach party is an obvious place to make that visible. For marketers, it’s a chance to show values without losing spectacle , and the crowd response suggested the mix works.
Nostalgia meets contemporary culture , a smart PR move
Layering childhood characters with current pop hits and drag artistry created a multi-generational hook that’s useful in today’s media landscape. Nostalgia disarms, while modern music and inventive staging keep things fresh, so the combination appealed to delegates and social audiences alike. If you’re planning a festival activation, consider how familiar motifs can be recontextualised to speak to new causes and new viewers.
Practical takeaways for event planners and guests
If you’re attending or organising similar events, plan for sensory variety , soundtracks, visual moments, tactile extras like face paint , and a clear message that ties the spectacle to a cause or brand purpose. For guests, bring comfortable shoes and a phone with charged battery; those surprise moments are what you’ll want to capture. And for brands, balancing authenticity with theatricality will usually land better than something that feels purely promotional.
It's a small creative move that reminded everyone on the Croisette that a little whimsy can carry a serious message.
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